TOP 10 SEO MISTAKES (AND
HOW TO FIX THEM)

\_SIERRA EXCLUSIVE



SEARCH ENGINE OPTIMIZATION (SEQ) REMAINS A CORNERSTONE OF
DIGITAL MARKETING SUCCESS. YET DESPITE THE ABUNDANGE OF
RESOURCES AVAILABLE IN 2025, MANY BUSINESSES — ESPECIALLY
SMALL TO MID-SIZED ONES — CONTINUE TO MAKE FOUNDATIONAL
ERRORS THAT SABOTAGE THEIR ONLINE GROWTH.

THIS GUIDE OUTLINES THE TOP 10 SEO MISTAKES STILL MADE BY

BUSINESS OWNERS TODAY. EACH SECTION PROVIDES AN
ACTIONABLE FIX TO HELP YOU OVERCOME THESE BARRIERS,
ENHA;JCE YOUR SEARCH VISIBILITY, AND CONVERT TRAFFIC INTO
LEADS.




1. FAILING TO CONDUCT
INTENT-DRIVEN KEYWORD
RESEARCH

Choosing keywords without understanding user intent is like building a
map without knowing the destination. Many business owners select
broad or irrelevant keywords that bring traffic, but no conversions.

Vv HOWTO FIX IT:

Use tools like SEMrush, Ahrefs, and Google Keyword Planner to find
high-opportunity terms.

Prioritize long-tail keywords that match buyer intent (e.g., “emergency
dentist in Sacramento”).

Consider the 4 types of
intent: Informational, Navigational, Transactional, and Commercial
Investigation.




2. OVERLOOKING ON-PAGE
SEO FUNDAMENTALS

Meta tags, header hierarchies, image optimization, and internal linking
are critical for both indexing and user experience. Yet many websites
ignore these foundational elements.

T HOW TO FIX IT:

«  Write unique meta titles with the primary keyword for every page.
« Structure content using proper H1> H2 > H3 hierarchy.
- Add alt text to every image describing the content and context.

« Link to internal blog posts or service pages to enhance crawlability
and retention.




3. IGNORING LOCAL SEC
OPPORTUNITIES

If you're a service-based business or location-dependent brand,
skipping Local SEO is a massive missed opportunity. National rankings
are often unrealistic — but dominating your local search area is
attainable and profitable.

% HOW TO FIX IT:

« Claim and optimize your Google Business Profile.

« Use consistent NAP (Name, Address, Phone) across directories.
« Add local business schema to your website.
« Encourage and respond to Google reviews.

« Target location-based keywords like “plumber in Folsom, CA."




4. POOR MOBILE
OPTIMIZATION AND USER
EXPERIENGE

Over 60% of search traffic is now mobile. A desktop-only design not
only alienates users but also gets penalized by Google's mobile-first
indexing.

¥ HOW TO FIX IT:

- Use a responsive website design.
« Test your site with Google's Mobile-Friendly Tool.

« Ensure content is readable, buttons are spaced properly, and images
scale on smaller screens.

» Reduce mobile page load time to under 2.5 seconds.




b. IGNORING CORE WEB
VITALS AND SITE SPEED

Page experience is now a confirmed Google ranking signal. Sites that
load slowly or feel unstable damage user trust and search visibility.

¥ HOW TO FIX IT:

« Compress large image files with tools like TinyPNG.
« Use browser caching and content delivery networks (CDNs).
« Eliminate render-blocking JavaScript.

« Monitor your LCP, FID, and CLS scores with Google PageSpeed
Insights.
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6. SKIPPING TECHNICAL
SEOQ BEST PRACTICES

A visually appealing site means nothing if search engines can't crawl or
index your content. Technical SEO ensures your website's infrastructure
is clean and optimized for search bots.

V. HOW TO FIX IT:

Create and submit a sitemap.xml to Google Search Console.
Set up a robots.txt file that doesn't block key pages.
Fix broken links and redirect chains.

Ensure your site uses HTTPS encryption with a valid SSL certificate.
Use structured data and canonical tags where appropriate.
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1. WRITING CONTENT FOR
ALGORITHMS, NOT HUMANS

SEO content that lacks depth, originality, or usefulness will not perform
— no matter how well it's keyworded. Google now rewards E-E-A-T:
Experience, Expertise, Authoritativeness, and Trustworthiness.

T HOW TO FIX IT:

» Create content that solves problems and answers real user
questions.

» Use clear formatting, citations, and examples to establish credibility.

« Avoid keyword stuffing; instead, use semantic terms and natural
phrasing.

« Incorporate visual elements like charts, infographics, or videos to
enrich engagement.




8. FAILING TO MEASURE
AND ANALYZE SEO
PERFORMANCE

SEO without data is guesswork. Business owners who don't track results
miss out on key insights that can refine and accelerate their strategy.

v, HOW TO FIX IT:

« Set up Google Analytics 4 and Google Search Console.

< Monitor your top-performing pages, bounce rates, and keyword
rankings.

« Use heatmaps (e.g., Hotjar, Microsoft Clarity) to understand user
behavior.

- Track conversions from organic search to measure ROl accurately.




9. USING OUTDATED OR
BLACK-HAT SEO TACTICS

Techniques that once gamed the algorithm now result in penalties or
long-term damage. If you're still relying on shortcuts, it's time to evolve.

OUTDATED TACTICS TO AVOID:

« Keyword stuffing
Buying backlinks or PBNs
Hidden text or cloaked content
Duplicate or spun content
Fake reviews or click farms

v WHAT T0 DO INSTEAD:

« Build real authority through high-quality content and PR mentions
« Earn backlinks from niche-relevant publications or partnerships

« Use tools like Surfer SEO or Frase for data-backed content
structuring




10. INCONSISTENT
BRANDING HURTS TRUST
AND RANKINGS

Your SEO may drive traffic — but weak branding prevents conversion.
Google now evaluates site quality not just by content but also by brand
signals.

T HOW TO FIX IT:

- Ensure all pages use a consistent visual identity (fonts, colors,
logos).

« Develop a brand voice that aligns with your customer profile.

« Highlight a clear value proposition within the first 3 seconds of page
load.

« Use trust indicators: testimonials, reviews, partner logos, awards,
media mentions.
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